"SUSTAINALBILITY SHOULD BE REAL

AND NOT MARKETING’
- CLARA (OWNER OF BUDE)
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Sustainability

e Social sustainable

e Sustainable ingrediénts and

partners 7 \\ N
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e Small pastrie production
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* Proper and honest

e Reaching a big audience



e LIFESTYLE & VALUES e PAINPOINTS

It's someone who values gquality and .
q y Price

wants to work in a creative or nice .
. Knowledge of filter coffee
atmosphere. The customer is
searching for special coffee. She's
from Germany but is living in

Badalona.

e WHATMOTIVATES?
e L ANGUAGES

German Quality coffee
G 100 % Great experience

Creative inspiration

English
D 80 %

Catalan
Age: 25 years old C—— 50 %

Work: Writer
City: Badalona




Marketing
content



P-<> HAVE YOU REALLY

TASTED COFFEE YET?

A slower brew, a new tasting
experience - This is filtercoffee

Fresh homemade pastries

baked duilz with love
Budecoffee Badalona, Carrer Lled 30

Check out the natural process of
making filtercoffee
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Poster

e Represent aclean and calming
atmosphere

e Focusing on filtercoffee




insta

gram-Post

e aslide-post with multiple
pictures

have you really tasted coffee yet?
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the sustainable option

e could be pinned at the top
of the page

e gives customers an
immediate idea of
what the business stands for

Ist picture



ram Post

Instag

/-‘?{ () i ; qﬁ- . —
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Our cow milk homemade using only  Eul selfmade

. . local ingredients. | 3
comes from SR o7 Teecen v ceramic cups.
local farms only. [l | =
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Our ideas

o Cups
e Menu
e Leftovers

e Coffee waste




Recommendations

@ Betterinstagram communication

O Giving coffee grounds a second life

® Reduce food waste
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